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UNITED WOMEN SINGAPORE
PURPOSE
United Women Singapore (UWS) is a local non-profit organisation with an Institution of
Public Character (IPC) status. The organisation works towards narrowing the gender
equality gap through education and advocacy on issues of anti-violence and women’s
empowerment, with the support of partners from the public and private sectors.

VISION
To be a purpose-driven organisation that builds the foundation for the equitable
distribution of life’s opportunities and resources between women and men.

MISSION
To create opportunities through programmes and partnerships that help women and girls
maximise their full potential, and empower them to become future leaders.
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IMPACT SNAPSHOT OF 2020

26

1,353

NOMINATIONS RECEIVED,

6 WINNERS

GIRLS PARTICIPATED
IN THE GIRLS2PIONEERS
PROGRAMME

54

AT THE GENDER EQUALITY
IMPACT AWARDS

1,922

PARTICIPANTS JOINED OUR
GENSAFE WORKPLACES
PROGRAMME LAUNCHED
IN 2020

HOURS CONTRIBUTED BY
92 VOLUNTEERS
(INDIVIDUALS AND
CORPORATES) IN 2020

123

MEMBERS IN 2020
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PRESIDENT'S
LETTER
At United Women Singapore we proudly mark the year 2020 as
one of resilience – not just in the face of the pandemic, but also
as the first year as a local non-profit organisation completely
focused on Singapore. To mark the relaunch of the organisation,
we unveiled our new logo in July.
We saw the challenges of 2020 as an opportunity to bring about
an organisation-wide digital transformation leveraging the
support extended by the government in terms of resources and
grants. We consolidated and streamlined our operations to
improve efficiency, curated new events to advocate for our
cause, while continuing to inform our programmes through
primary research.
For our Girls2Pioneers programme, we focused on building partnerships with several
organisations. To maintain continuity of our programme delivery to our beneficiaries
despite the restrictions imposed by the pandemic, we launched the STEM@Home Activity
Series to engage students online through interesting hands-on STEM activities. We
launched a research study ‘STEM Career Prospects Among Girls in Singapore’ with
Agility Research to understand the perceptions of the young girls towards STEM subjects
and careers. #UWSInspires is a notable campaign launched with the aim of providing girls
with strong, independent and inspiring role models by highlighting outstanding women in
STEM and local women entrepreneurs.
To combat domestic violence and abuse against women, we launched our GenSafe
Workplaces programme for the private sector in a joint virtual event with the American
Chamber of Commerce. As part of our advocacy, we intend to facilitate a series of talks
on key topics related to domestic violence in the coming year.
We recognised organisations and individuals for championing gender equality through our
very first 'Gender Equality Impact Awards'. This year’s virtual awards featured an
engaging panel discussion on the topic “What Motivates Men to Champion Gender
Diversity” highlighting the importance of male allies in moving the needle on gender
equality.
In addition, we hosted our inaugural 'Distinguished Speaker Series' event featuring global
business leaders, knowledge leaders and influencers to share their insights and thoughts.
The various topics for discussion include leadership, resilience, diversity and inclusion,
wellness and self-care, with a focus on women’s empowerment and gender equality.
5

The uncertainties of 2020 highlighted the importance of supporting one another in the
community to grow together. In this context, we focussed on growing new relationships
and cemented our existing partnerships with various stakeholders, be it in programme
development, research or fundraising, to further our cause. It was heartening to see our
supporters rise to the occasion to raise funds to support us through innovative virtual
campaigns.
The revenue generated in the year 2020 was largely affected owing to the pandemic
situation, as we could not hold any of our traditional fundraising events and activities. The
organisation embarked on a strategy to ensure its financial stability by also exploring
alternative sources of funding. Corporate grants to support our programmes to the extent
of $332,000 were received towards the end of 2020. This is not shown in our income
statement for the year resulting in the deficit shown, but will be available for utilisation in
the coming year(s). Hence there is no concern regarding the financial health of the
organisation.
I wish to thank each of you for your continued dedication to our cause and your support in
the face of unprecedented challenges.
I look forward to continuing our work together towards the cause of women empowerment
and gender equality in Singapore.
Wishing you good health and safety,

Georgette Tan
President of United Women Singapore
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The New Organisation Logo

The U and W of this logo come together to form a flower that is
exquisite, beautiful, and solid - representing how there is strength in
femininity. The U which forms the flower is curved to show
elegance, agility as it represents the individual women. The W
represents the strength and solidarity that comes when women unite
together to support each other and lift the other up.
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KEY
PROGRAMMES

YEAR OF RESILIENCE | ANNUAL REPORT 2020

8

GIRLS2PIONEERS (G2P)

About Girls2Pioneers STEM Programme
Our flagship Girls2Pioneers STEM programme works to narrow the gender gap in STEM
fields and ensures that there are just as many, if not more, women working in these fields
as men. Launched in 2014, more than 26,000 girls have participated in our programme.
The programme is targeted at 10–16 year old girls, especially those from disadvantaged
and marginalised backgrounds, to encourage them to take up STEM subjects in their
higher education and careers, thus paving the way for a more gender-equal society.
The programme is carried out through camps, workshops and field trips. The new
mentorship module of the programme is scheduled to be launched in 2021.
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GIRLS2PIONEERS (G2P)
About Girls2Pioneers STEM Programme

Camps/Workshops

Field Trips

STEM@Home

Mentorship

In the face of Covid-19, we pivoted the delivery of our G2P programme to digital
platforms with the launch of the STEM@Home Activity Series. We shared the hands-on
activity guides developed exclusively for the Girls2Pioneers community online and
hosted webinars in collaboration with our STEM partners. The content was made
available on multiple channels, including our website and social media platforms.
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GIRLS2PIONEERS (G2P)
Impact

Camps/
Workshops

437

432

PARTICIPANTS IN TOTAL

1,353
GIRLS PARTICIPATED
IN TOTAL

ACCESSED
THE ACTIVITIES

STEM@Home

117

HOURS DEDICATED BY
OUR VOLUNTEERS
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GIRLS2PIONEERS (G2P)
Events and Activities
PayPal Innovation Lab Visit
At the start of the year, students from Tanjong
Katong Girls' School had the opportunity to visit the
PayPal Innovation Lab to learn firsthand about the
payments industry. A panel of employees including
recent college graduates and interns interacted with
the students and also shared their experience about
working as software engineers.
DiscovHER 2020
We collaborated with Science Centre Singapore for
DiscovHER 2021, an event to commemorate the
International Day of Women and Girls in Science. It
was held on 29 January and 6 February. There were
activity booths over the two weekends and included a
webinar on 30 January in partnership with KeyNote
Women Speakers.

#SGGirlsTakeover
UWS hosted girls from Springfield Secondary
School on 6 February, under #SgGirlsTakeover - an
event organised in collaboration with the British
High Commission and the High Commission of
Canada in Singapore, to help girls aspire to
leadership roles in their future careers by exposing
them to strong and positive female role models.

An Evening with Cady Coleman
We were pleased to partner with the US Embassy and
Singapore Science Centre to host a live session 'An
Evening with Cady Coleman' with NASA astronaut
Cady Coleman. It was an engaging and interactive
session, attended by over 300 participants.
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GIRLS2PIONEERS (G2P)
STEM@Home Activities and Webinars
Python Workshop with Goldman Sachs
UWS, in collaboration with Goldman Sachs,
organised a 2-day workshop on the fundamentals of
Python programming for secondary school girls from
Zonta Club’s Project Pari. The students also learned
how to create their own Chatbots.

Introduction to Supply Chain Sharing with
Johnson & Johnson (J&J)
Against the backdrop of Covid-19, Patricia Cambel,
Senior Director, Strategy & Deployment at J&J
shared about her Supply Chain experience and how
J&J has shown resilience as it coped with the
disruption of the global supply chain due to the
pandemic.
Spaghetti Tower STEM Virtual Activity with
Corteva
We hosted our largest virtual STEM workshop of the
year in collaboration with Corteva, which was
attended by over 200 girls from Methodist Girls’
School. The students learnt the importance of shapes
to build strong structures using spaghetti and
marshmallows. The girls actively engaged with the
volunteers from the R&D Product & Process
Technology team.

STEM@Home with F5 Singapore
In our first Online Dialogue with F5 Singapore,
experts from different backgrounds in F5 gave
insights about their roles and how they were able
to work together in a technology company to
deliver solutions.
13

GIRLS2PIONEERS (G2P)
STEM@Home Activities and Webinars
A Fluffy Slime Workshop
As part of our focus on encouraging male allies to
support our programmes, we organised a STEM
workshop for fathers and daughters who joined us on
the morning of 7 November for a one-hour session to
learn about the science behind slime and tried their
hands at making their own slime.

Iron in Cereal with Corteva
We had an exciting virtual workshop with Corteva,
attended by over 25 students from the PPIS Student
Care Centres on 9 September. The students gained
insights into the science behind the food we eat and
learned to detect visible traces of iron in cereal.

STEM@Home with Wood Mackenzie
The Wood Mackenzie representatives based in
Singapore, Beijing and Sydney had a frank sharing
about their STEM experiences, and how the different
teams function to meet the needs of governments,
corporations and communities. Social distancing was
not a problem in this inspiring online session held for
young girls and their parents as they participated from
the comfort of their own homes.
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GIRLS2PIONEERS (G2P)
Testimonials
Thank you for the session! It was engaging and there was a
good mix of the sharing of personal experiences and
professional knowledge. It allowed me to gain deeper insight
into and interest in Supply Chain Management.
WEE NEE
STUDENT
(FEEDBACK FROM WEBINAR WITH J&J)

The Girls2Pioneers STEM programme has enabled the recipients
of Project Pari to overcome their bias that STEM is only meant
for boys and/or “smart” students. Many of them have started to
express interest in careers in STEM, including cyber security and
aerospace engineering.
MS LYNNETTE EE
1ST VICE-PRESIDENT AND PROJECT PARI CHAIRPERSON

Thank you so much for giving all of us such great
opportunities to learn about STEM!
FAITH
STUDENT
(FEEDBACK FROM WEBINAR WITH WOODMACKENZIE)
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GENSAFE WORKPLACES
GenSafe Workplaces
Our GenSafe Workplaces programme helps organisations in the private sector create their
own Domestic Violence & Abuse (DVA) policies so that they can recognise signs of
DVA, respond appropriately and be prepared to refer survivors to the available support
services.
On 1 October, in collaboration with the American Chamber of Commerce, we launched
the programme with a talk on 'The Business Case for a Domestic Violence Policy at the
Workplace'. An eminent panel of speakers including Dr. Austin Tay, an expert in
organisational psychology at Omnipsi Consulting, Elizabeth Faber, Chief Talent Officer
at Deloitte, and Sandra Aulia, a DVA survivor. The speakers also shared the importance
of priotising DVA in the corporate agenda. This will not only increase the productivity of
companies, but also create a safe and supportive community for everyone.
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GENSAFE WORKPLACES
Foundational Workshop & Webinar
We conducted a GenSafe Workplaces Foundational Workshop for our corporate partners
including Grab, Eton House International Education Group and E-Bridge Preschools Pte.
Ltd., in both English and Mandarin. The mandarin session was conducted by our board
member, Ms. Jin Lu.
We also moderated the webinar 'Ending Domestic Violence – Starts with Me', which was
conducted by Casa Raudha. Attended by 500 participants, the campaign aims to provide
aid to the victims of domestic violence as well as to encourage the community to help the
victims break the cycle of violence.
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GENSAFE WORKPLACES

GenSafe Workplaces - Impact
Since the inception of the programme, we have conducted 3 foundational workshops with
a total of 468 participants.
Feedback from our Foundational Workshops:

98.4%

91.8%

95.1%

98.4% of respondents expressed that the programme
met their expectations, while the rest (1.6%)
responded that it only partially did.

91.8% of the participants responded that they learnt
something new through the foundational workshops
and deemed the training relevant to their needs. 1.6%
of them either responded that it was partially relevant
or provided an inconclusive response.

95.1% of the participants expressed that the training
was relevant for them.
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WOMEN'S
EMPOWERMENT
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WOMEN’S EMPOWERMENT
Distinguished Speaker Series
Our inaugural Distinguished Speaker Series (DSS) launched on 20 November featured
Ms. Arianna Huffington, founder and CEO of Thrive Global, in a fireside chat with Ms.
Haslinda Amin, Chief International Correspondent (SEA), Bloomberg and UWS Board
Member.
The DSS is a one-of-a-kind series that features global business leaders, knowledge leaders
and influencers as they come together to share their insights and thoughts on various
topics such as leadership, resilience, diversity and inclusion as well as wellness and selfcare, with a focus on women’s empowerment and gender equality.
Ms. Huffington talked about the importance of building resilience and leadership in the
new normal, and shared her personal experiences that have shaped her success. This was
followed by a short workshop on resilience by Mr. Joey Hubbard of Thrive Global. The
event was supported by Goldman Sachs, Mastercard and Bloomberg. It was attended by
over 250 participants from around the world.
20

WOMEN’S EMPOWERMENT
International Women's Day (IWD) 2020
We organised a series of interesting events on International Women's Day on 8 March,
following the theme of #EachforEqual, and launched our #UWSInspires social media
campaign. This campaign is tailored to celebrate women and their achievements, as well
as to encourage girls and women to challenge stereotypes and biases.
Retail partners such as Carrie K., Culina, ToTT, Eureka Popcorn, SKAI at Swissôtel, The
Fullerton Hotels, Singapore and Hom Yoga came onboard to support our fund raising
efforts to commemorate IWD. All funds raised were channeled to support our flagship
Girls2Pioneers programme and our local initiatives.

UWS’ Empowered Women Series: Wealth Building
This exclusive two-part webinar series was conducted on 3 October and 17 October, to
empower women with necessary financial skills, safeguard one's wealth and more. 100%
of proceeds went to our key programmes and our other local initiatives.
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Other Initiatives
Male Allies Initiative

Singaporean Actor and Host, Paul Foster
hosted a virtual cooking workshop along
with his mother, Joyce Foster on 16
October. This was part of our Males
Allies initiative to facilitate healthy
father-daughter relationships and foster
parent-child bonding. The event was
hosted at the GoodFoodPeople kitchen.

16 Days of Activism
16 Days of Activism Against GenderBased
Violence
is
an
annual
international campaign that starts on 25
November, the International Day for the
Elimination of Violence against Women,
and ends on 10 December, Human
Rights Day.
Heirloom Threads, a social enterprise
that creates unique clutch bags from rare
or vintage heritage fabrics, partnered
with us to raise funds during this period.
They launched a collection of 30 one-ofa-kind bags to support the campaign,
where a portion of proceeds was donated
to UWS for our anti-violence initiatives.

22

GENDER
EQUALITY
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GENDER EQUALITY

Gender Equality Impact Awards & Panel Discussion
We held our first Gender Equality Impact Awards (GEIA) & Panel Discussion as a virtual
event on 22 October. The awards recognise organisations, men, women and youth in
Singapore who have championed initiatives to advance gender equality and empower
women in the workplace and community. The event was supported by the European
Union Delegation to Singapore.
The panel discussion titled 'What Motivates Men to Champion Gender Diversity' featured
panelists, Deborah Ho, Country Head of BlackRock, Jason Moo, Head Private Banking
South East Asia and Branch Manager Singapore of Julius Baer, and was moderated by
Shai Ganu, Managing Director, Global Practice Leader – Executive Compensation of
Willis Towers Watson. Her Excellency Barbara Plinkert, Ambassador, European Union
Delegation to Singapore, delivered the keynote address.
24

GENDER EQUALITY

Quotes from two of our winners

Gender Equality Impact Awards
The nominations were evaluated by a panel of judges comprising Ms. Malathi Das
(Member, Family Law and Children’s Rights Chapter, Singapore Academy of Law), Ms.
Pia Bruce (Senior Advisor, United Women Singapore) and Mr. Calvin Chu (Partner,
Eden Strategy Institute, LLP).
The winners of the Gender Equality Impact Awards (GEIA) 2020 are:
Gender Equality Impact@Work – Unilever Asia Pte. Ltd.
(Honourable Mention) – Goldman Sachs (Singapore) Pte.
Gender Equality Impact Changemaker (Male Individual) – Mr. Shehzad Hameed
Ahmad, Senior Producer International Productions, Mediacorp Pte. Ltd.
Gender Equality Impact Changemaker (Female Individual) – Ms. Christine AmourLevar, Founder, Women on a Mission & HER Planet Earth
Gender Equality Impact Changemaker Youth – Ms. Carissa Cheow, Co-founder of
Students for a Safer NUS, National University of Singapore, Lee Kuan Yew School of
Public Policy
(Honourable Mention) – Ms. Isabelle Sriphanee Jeffries, student of United World
College
25

FUNDRAISING
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FUNDRAISING
Our annual fundraising events, Say No to the Oppression of Women (SNOW) Gala and
BuyToSave (sale of preloved designer wear) could not be held due to the restrictions on
large gatherings. This greatly affected our fundraising and we had to create innovative
digital campaigns to raise funds for our organisation as well as support our sister
organisations.

BuyToSave 2020
Launched in 2005, BuyToSave is an annual pop-up sale of gently used pre-loved designer
items and has since amassed a following of regular shoppers. As a socially conscious
organisation, we promote environmental sustainability by participating in a circular
economy while raising funds to support our programmes. Since were unable to hold our
BuyToSave event in the usual format due to the pandemic restrictions, we partnered with
StyleTribute, a sustainability fashion partner. Through their Fashion for Good collection,
we leveraged their digital platform for the sale of the gently-worn designer items donated
by our generous supporters.
27

FUNDRAISING

#CookShareGive & #CookShareGive 2.0
UWS partnered with Elan, a social platform that supports fashion, design and
philanthropy, to launch the #CookShareGive campaign to raise funds to support Star
Shelter. The shelter, a service by the SCWO provides a temporary refuge to women and
children who are victims of family violence. The campaign was in response to the surge
of reports of domestic violence amid the pandemic, and raised over S$7,400 for the
shelter.

One Tough Cookie: A Bake Sale for Casa Raudha
Women Home
We partnered with Nicole Tan of Traditional Bakes for the #OneToughCookie campaign,
through baking and selling limited-edition, exclusively-made shortbread cookies. We
raised over S$5,000 for Casa Raudha Women Home to support the survivors of domestic
violence.
We thank the Baking Industry Training College (BITC) for generously allowing the
usage of their kitchen for this bake sale.

28

RESEARCH
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RESEARCH

STEM Research
In partnership with Agility Research and Strategy, we conducted a research on ‘STEM
Career Prospects Among Girls in Singapore’ to understand their perceptions towards
STEM subjects and careers. The research study gave insights into the triggers and barriers
for STEM education among girls and boys aged 11 to 18 in Singapore.
The findings from the research will inform the Girls2Pioneers programme and help us
curate future modules to address the gaps revealed by the research findings.
The infographics below highlight some key data points from this research.

30

RESEARCH
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RESEARCH

GenSafe Workplaces
Our GenSafe Workplaces programme is targeted at creating a safer workplace that is
prepared to protect people suffering from domestic violence and abuse (DVA). With the
restrictions imposed by the pandemic on the workforce and more employees working
from home, cases of DVA have increased and also have gone unreported.
We conducted a cross-sectional survey on workplace responses on employees impacted
by domestic violence with local private sector organisations in Singapore in June 2020.
This survey helped us better understand the existing policies in the local private sector
and understand how the organisations would prefer to receive the programme.

A total of 157 companies from 20 industries were approached for the survey and 33
companies responded with their input.
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RESEARCH

GenSafe Workplaces

The survey revealed that there are no ready-to-adopt practices on the impacts
of domestic violence in local organisations and thus, cemented the need for a
gender safe workplace programme in Singapore.
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MEMBER &
VOLUNTEER
ENGAGEMENT
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UWS Discussions
The UWS Discussion Groups were conceptualised to better engage our members and
volunteers to voice their opinions on topics that directly affect them related to gender equality
and women's empowerment. These discussions are structured as unique virtual, closed-door
events and we intend to use the opinions and views gathered to inform our future advocacy
campaigns, research and programming.
Launched in August, we had enthusiastic participants from amongst our members and
volunteers come together to discuss the disproportionate burden on women due to unpaid care
work, the STEM gender gap and ways to keep more girls in STEM fields, the confidence gap
between boys and girls, to name a few.

35

GOING
FORWARD
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GOING FORWARD
2020 tested our resilience and adaptability in ways that no one foresaw. It hastened our efforts
towards digitalisation by forcing us to realise the importance of being digital-ready in order to
facilitate seamless adaptation of our programme delivery and fundraising efforts to online
channels.
As we look ahead, we believe that the resilience we built in the year will stand us in good stead
to execute our programmes and events in a more efficient and effective manner.

Anti-Violence Initiatives

We plan to launch our Boys Empowered programme aimed at encouraging boys to rethink the
definition of masculinity and male stereotypes. Through this initiative, we would like to foster
dialogues about healthy concepts of manhood through conversations of gender stereotypes.
The initiative, through its workshops, will aim to empower boys to be active allies to help
eliminate gender-based violence in the community.

Girls2Pioneers Programme

For the year 2021, the programme will launch the mentorship and scholarship initiatives. New
modules to be added include Financial Literacy and Twenty-first century competencies. The
programme will also emphasise more on STEAM (Science, Technology, Engineering, the Arts
and Mathematics) to equip the next generation of women in STEM with future-ready skills.

Research

We plan to conduct a research study among the 16 to 25-year-old students in Singapore to
identify their perceptions towards STEM careers and fields. This will serve to augment the
findings of a similar survey done earlier this year among the younger age group and will help
us fine-tune our Girls2Pioneers programme in an evidence-based manner.
We also plan to launch a survey to understand the attitudes of men and women in Singapore
around their household and caregiving responsibilities, to highlight the value of women in
society. This research will be conducted in partnership with Ipsos and will be unveiled in the
first quarter of 2021.

Operation Efficiency

To improve our stakeholder management, we plan to implement a CRM software to strengthen
stakeholder engagement, automate processes and centralise the various databases to optimise
our operations.
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THE BOARD
(TERM OF OFFICE 2020-2022)

Jin Lu
Treasurer

Georgette Tan
President

Ching Ne Tan
Secretary

Board Members

Archana Parekh

Clarinda TjiaDharmadi

Harminder Kaur Lynn Yeow De Vito
Immediate Past President

Haslinda Amin

Paige Parker

Ruth Yeoh

Trina Liang-Lin
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INFORMATION ON THE BOARD
The date of renewal or appointment for all board members is 12 September 2020.
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OFFICE TEAM

Madhavi Putcha
Director
Pia Bruce
Senior Advisor
Ann Teo
Senior Associate, Administration
Aishah Winter
Senior Associate, Programmes & Outreach
Saima Ahmed
Senior Associate, Fundraising & Partnerships
Dawn Pereira
Associate, Fundraising & Partnerships
Diaa Singh
Associate, Fundraising & Partnerships
Hameed Khaja
Associate, Programmes & Outreach
Seah, Pei Jun
Associate, Digital Engagement & Communications

(Staff members who have been with the organisation for six months and over, including continuing staff)
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PARTNERS

Empowered Design

Johnson & Johnson

Kellogg's

P&G
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GOVERNANCE POLICIES

BOARD MEMBER SELECTION,
APPOINTMENT AND
NOMINATION PROCESS
UWS has in place a Nominations
Committee (NC) who are responsible for
making recommendations to the Board on
the nomination of potential candidates to
be elected to the Board.

THE BOARD AND STAFF
REMUNERATION
No member of the Board received any
remuneration from UWS.
No full-time or part-time staff member
received more than $100,000 in annual
remuneration during 2020.

No Board member has served on the
Board for more than 10 consecutive
years.

No staff member is a close relative of any
member of the Board during the financial
year ended 2020. All staff salaries are set
and approved by the Board.

CODE OF ETHICS AND CONDUCT

WHISTLE-BLOWING

UWS Board members are committed to
observing and promoting the highest
standards of ethical conduct in the
performance of their responsibilities.
Board members pledge to accept this code
as a minimum guideline for ethical
conduct.

UWS practices a high level of
transparency where staff is encouraged to
report any misconduct or improprieties.

Staff of UWS are required to act with
transparency and integrity while carrying
out their day-to-day activities whilst
maintaining the reputation of the
organisation at all times.

The purpose of whistle-blowing policies is
to
promote
a
positive
working
environment where staff is able to raise
concerns and disclose improper behaviour
or conduct in the organisation using the
appropriate channels without fear of
retaliation. This also allows the
organisation to investigate any concerns
relating to improper conduct where
necessary.
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GOVERNANCE POLICIES

RESERVES POSITION

VOLUNTEER MANAGEMENT

The
primary
objective
of
the
organisation's funds management is to
maintain an adequate fund base so as to
support its operations.

Volunteers are viewed as a valuable
resource to our organisation. They are
recruited
proactively based on the
existing and anticipated needs of the
organisation.

The organisation monitors its cash flow
and overall liquidity position on a
continuous basis depending on its
financial obligations.
The organisation aims to maintain its
reserve at a level equivalent to at least
one time the current annual operating
expenses. The organisation does not have
restricted and/or endowment funds.

The
organisation
has
volunteer
management policies which provide
overall guidance and direction to
volunteers and staff on their respective
responsibilities as part of the volunteer
engagement process.

CONFLICT OF INTEREST
UWS has a conflict of interest policy in
place for Board members and staff. This is
to guide and ensure that everyone acts in
the best interest of the organisation and
how conflict of interest circumstances are
to be handled.
All Board members and staff are required
to complete a declaration upon the
appointment of their service.
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FINANCIAL HIGHLIGHTS

The Financial Year (FY) 2020 has been a difficult period for UWS due to the
pandemic that has devastated the global economy.
The revenue generated in the year 2020 was largely affected owing to the pandemic
situation, as we could not hold any of our traditional fundraising events and activities.
The total income in FY 2020 is $389,744 (FY 2019: $980,443) and total
corresponding expenditure is $686,196 (FY2019: $921,066). As a result, UWS’s total
comprehensive deficit is $296,452 (FY2019: Surplus $59,377).
These are exceptional circumstances resulting in economic slowdown and the
organisation opted not to cut down on expenses and focus on ramping up fundraising
for the year while laying a strong foundation for potential partnerships for the
following year.
UWS received a total amount of $332,000 towards the last quarter of 2020 from our
corporate partners in support of our programmes for the period of January 2021 to
December 2023. This is not shown in our income statement for the year resulting in
the deficit shown, but will be available for utilisation in the coming year(s).
UWS has a healthy current ratio (current asset vs current liability) of 2.45 as at 31
December 2020, showing that the organisation is able to fulfil its immediate debt
obligations with ease.
Hence there is no concern regarding the financial health of the organisation.
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STATEMENT OF FINANCIAL
POSITION
AS AT 31 DECEMBER 2020

The full audited financial statements for United Women Singapore can be
downloaded at www.uws.org.sg
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STATEMENT OF
COMPREHENSIVE INCOME
FOR THE YEAR ENDED 31 DECEMBER 2020

The full audited financial statements for United Women Singapore can be
downloaded at www.uws.org.sg
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STATEMENT OF CHANGES
IN FUNDS
FOR THE YEAR ENDED 31 DECEMBER 2020

The full audited financial statements for United Women Singapore can be
downloaded at www.uws.org.sg

47

STATEMENT OF CASH
FLOWS
FOR THE YEAR ENDED 31 DECEMBER 2020

The full audited financial statements for United Women Singapore can be
downloaded at www.uws.org.sg

48

ACKNOWLEDGEMENTS

We would like to express our heart-felt appreciation for our partners, donors, volunteers
and members for their continued support as we weathered a challenging year. We extend
a special thanks to our amazing and committed stakeholders without whom we would not
be able to create the impact that we had in the past year.
We look forward to your generosity and continued engagement in the coming years.
With gratitude
United Women Singapore
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UNITED WOMEN SINGAPORE
PARTICULARS OF THE SOCIETY AS AT 31 DECEMBER 2020
On 13 March 2020, the Society obtained Institution of Public Character (“IPC”) status
which is valid through to 12 September 2022.
Instrument setting up the organisation: Constitution of the Society
Charity Registration No: 01603
UEN No: S97SS0098B
Registered Address: 352, Tanglin Road, #01-09/10 Strathmore Block, Tanglin
International Centre Singapore – 247671
Bankers: DBS Bank Ltd., and Citibank Singapore Ltd.
Auditor: Lo Hock Ling & Co. Public Accountants and Chartered Accountants Singapore
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